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Our audience Brand awareness

Message promotion

Thought leadership

How we reach our audience

PRINT

16,800 subscribers

WEB

10,000 monthly visitors

40% in US

53% in Europe

EMAIL

eBlast: 6,500 subscribers,
(30% US, 55% EMEA)

eNews: 6,900 subscribers,

(30% US, 55% EMEA)

Combined: 39% open rate,

1% clickthrough rate

*Distribution numbers may vary

16,000 pageviews
40% in US
60% in EMEA

SOCIAL

20,500 followers
23% LinkedIn

51% X/Twitter

26% Facebook

Specifications Contact
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Our audience

Brand awareness

PRINT

Promote your new and existing products through the print paper with
each issue having multiple versions to allow for regional adverts

Brand awareness

16,800 print subscribers

Message promotion

Thought leadership

Editorial calendar
Issue number and bonus
distribution events

Print advertising rates

February 2025
CRT, JIM

May 2025

Euro PCR, New
York Valves

August 2025
TCT, EACTS

Premium print advertising rates

November 2025

PCR, London
Valves

Front page A5 tip on

£7,700

Outside back cover

+30%

Front page banner + full page

£6,600

Page 3

+20%

Double page spread

£6,000

Premium positions

+15%

Full page

£4,300

Geographic split run

+15%

Island

£3,200

A4 Insert

POA

Half page

£2,500

Quarter page

£1,900

Specifications

Cardic
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Three noted cardiovascular trialists hy
cardiovascular events (MACE) as a p
trils in a viewpoint published in the {

Contact

Increase the visibility of your product and company
brands through image-based adverts

CardiovascularNews

November 2024 | Issue 75 ’
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Thé waiting is over: Trials' shed
new light on optimal timing for
aortic stenosis intervention

“The world has been waiting for the outcome of this trial,” Bernard Prendergast (St Thomas' Hospital,
0

London, UK) said in the opening of his commentary of the EARLY TAVR trial at TCT 2024 (27-3
October, Washington, DC, USAY), in no way downplaying the significance of the study's positive

outcome favouring a strategy of early transcatheter aortic valve implantation (TAVI) in patients with

‘asymptomatic, severe aortic stenosis.

New evidence
could prompt
rethink over use
of colchicine
following acute Ml

THE LARGEST TRIAL TO DATE.
10 study the impact of colchicine
an anti-inflammatory medicine.
commonly used to treal gout—in
acute myocardial infarction (MI)
has found that administering a low
dose of the drug did not reduce
cardiovascular death, M1, stroke or
ischaemia-driven revascularisation
compared to placebo.

Sanjt S Jolly (McMaster

(OASIS 9)—
24 27-30
ton, DC, USA),

ted that the findings
cians pause” about
colchicine therapy in

their practce.
Colchicine has been touted as o

route
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Our audience Brand awareness

Brand awareness (cont...

WEBSITE ADVERTISING

Advertise your products through static
or dynamic adverts that run across our
website. Adverts run monthly and

are limited to 3 advertisers per
position per month

10,000 monthly visitors

Message promotion

Thought leadership Specifications

Precision in every branch

AR Bk Al
Onyx Frontier™ DES \

CardiovascularNews

RRN

16,000 monthly page views

Website rates

Advert Rate (per month)

Skyscraper + half banner A £2,650

Leaderboard + half banner A £1,995

MPU1 + half banner A £1,995

MPUZ + half banner B £1,450

MPU3 + half banner B £1,150

Mobile adhesive banner
(MOBILE DEVICES ONLY)*

£6,600 per quarter

*exclusive position

HOME LATESTNEWS FEATURES ~STRUCTURALHEART PROFILES VIDEOS EVENTS ~SUPPLEMENTS  PASTISSUES

Q

SUBSCRIPTIONS v

TCT 2024: TRISCEND Il
reports posttive outcomes for | misses primary endpoints in
tricuspid replacement system | CLEAR SYNERGY.trial

AHA 2024; Spironolactone

CABG shows benefit over PCI in
patients with diabetes and
multivessel disease in Swedish
registry study

11th November 2024

valve replacément shows,
Early valve replacement falls | promise as an altemative to
short in EVOLVED trial

Latest News

- E - AAHA 2024: OPTION
- 1 F trial reports positive
outcomes for
Watchman FLX at three
years after AF ablation

19th November 2024
'AHA 2024: Edoxaban
an "effective
alternative” to warfarin

Second Heart Assist announces following valve

further high-risk PCI cases using replacement surgery

Whisper mechanical circulatory

support device G
20h November 2024 Spironolactone misses

primary endpoints in [Fhostread |
Second Heart Assist has announced the CLEAR SYNERGY tral Most tead

successful conclusion of its second set

19th November 2024

18th November 2024 CABG shows benefit

over PCI in patients.
with diabetes and

of case studies to.
BrightHeart gains US
FDA clearance for Al
S e R Tor multivessel disease in
detecting congental Swedish registry study
heart defects 11th November 2024

gt Novsmoe 2024 No sex difference seen

in outcomes for
transcatheter tricuspid
Sth January 2023
Programme released
for TCT MedTech

Contact

E-NEWSLETTER

Include your
adverts in the
eNewsletter
emails sent by
our editorial
team every

2 weeks

6,900
subscribers

39%
open rate

Weekly e-newsletter rates

CABG shows b€
with diapetes a0
SWediSh regt

tn Noverriber 2024

3 GEND 1
T 2024 TRIS R 0
T etue oo
sricuspid repiace™
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promise

Advert

Rate

Advert takeover (LB, MPU, HB)

£1,950 per email

Leaderboard

£950

MPU

£900
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Our audience Brand awareness Message promotion Thought leadership Specifications Contact Cardiovascular News / Media pack 2025

MBSSagR PromOtON s ies e o utence v

CardiovascularNews

Keeping stroke at bay for patients
undergoing TAVI

6,500 subscribers
39% open rates

Post your content, image, and link
through our social media accounts
to reach 20,500+ followers on
LinkedIn, X/Twitter and Facebook

7% click rates

Cardiovascular News offers targeted eBlasts
to companies and conference organisers

Social Media rates

Share Rate
Global £2,950 per send

eBlasts can target a database of over 7,700
specialists. These communications can be sent
to the whole database or be targeted by country

Targeted eBlast rates

5

Advert Rate

Global £6,000
Europe only £4,500
US only £3,000




Our audience Brand awareness Message promotion

Thought leadership Specifications Contact

Cardiovascular News / Media pack 2025

Th[]u h[ ‘eadersm Educate our audience through deeper dive content
that highlights your product benefits

ADVERTORIALS

Cardiovascular News creates sponsored editorial
content. By allowing full editorial control to the
client, we create in-depth features with insights from
physicians. Content can be supplied by the company
or written by our editorial team. Available in print
and digital format or digital only

Print & digital L

Included in print paper and uploaded Hypertension guidelines “change
asa Website article page the thinking” on renal denervation

Advert Rate
Double Page Spread £11,000
Full Page £6,600
Digital only

Posted as a website article page and
promoted on social media

Advert Rate

3-4 interviewees £11,000 g
1-2 interviewees £6,600

EDUCATIONAL SUPPLEMENTS

Cardiovascular News publishes educational supplements
on topics of interest to cardiovascular specialists

Sponsoring a supplement offers a unique
opportunity for you to broadcast your
company’s core message to your target
audience with an educational focus

The content can be based on the company’s
profile, a new product, drug or medical device

CardiovascularNews

Turning extra Pulses
into Pluses:

Treating challenging calcium morphologies
with the new Shockwave C**

Distribution includes:

e Supplements are inserted in
Cardiovascular News, reaching the
entire readership or selected countries

e The digital version is made available on
cardiovascularnews.com

e eblast of the digital edition sent to our
digital subscribers

¢ 1,000 additional copies are printed and
posted for your own uses

Supplement rates

Advert Rate
8 page supplement £20,000
12 page supplement £25,000




Our audience

Brand awareness Message promotion

Thought leadership (cont...)

VIDED

Showcase your company’s products, data,
techniques and technologies to a global
audience through dynamic content and
platform functionalities to engage viewers

As a specialist news and education company,
we offer a video production service delivering
powerful physician interviews and roundtable
discussions in a variety of engaging formats
that are promoted through multiple channels

Video rates

Package Rate

Live Webinars / Case Transmission From £30,000
Pre-recorded Roundtables £22,000
Physician Interview £9,500
Supplied Video £6,000

Video permissions to have final file for your use £2,000

Thought leadership Specifications

325 ApR|L zﬂ,

UESDAY-THURSD Ay

All videos include:
¢ HD recording
e Post-production
editing
e Publishing on
the website

¢ Promotion through
dedicated email
and on social media

Contact Cardiovascular News / Media pack 2025
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Our audience

Brand awareness

Message promotion

Thought leadership

Specifications

ADVERTISING SPECIFICATIONS - PRINT

e Live matter: Allow 10mm safety from all trim edges
e Please send a high-resolution PDF of artwork in CMYK and 300dpi

Cran L spenions

Double page spread Trim (finished size): W: 490mm x H: 342mm / Bleed size: W: 496mm x H: 348mm
Full page Trim (finished size): W: 245mm x H: 342mm / Bleed size: W: 25Tmm x H: 348mm
Trim (finished size): W: 225mm x H: 153mm / Bleed size: W: 231mm x H: 159mm
Cover ad banner Trim (finished size): W: 225mm x H: 54.5mm
Front-page cover Trim (finished size): W: 186mm x H: 228mm
Trim (finished size): W: 210mm x H: 297mm / Bleed size: W: 216mm x H: 303mm

Half page horizontal

Back-page cover

Sales Contact: Abbie Richardson at abbie@bibamedical.com

Specifications Contact Cardiovascular News / Media pack 2025

ADVERTISING SPECIFICATIONS - DIGITAL

e Please send all artworks in RGB colour and 72dpi

e Please also provide the link/URL with the artwork

e Accepted file format: GIF, JPG (animated GIFs are acceptable if the first frame
conveys your message as it will NOT animate in some email browsers)

MPU | 300 wide x 250 high pixels
Leaderboard | 590 wide x 72 high pixels

https://bibapublishing.com/online-specs/#email_specs

(Wobste | spoionions
MPU 300 wide x 250 high pixels

728 wide x 90 high pixels

300 wide x 100 high pixels

350 wide x 70 high pixels

160 wide x 600 high pixels

Leaderboard

Half banner

Mobile adhesive banner

Skyscraper
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Our audience Brand awareness Message promotion

bontact

Sales

Abbie Richardson
Client Relationship Manager

abbie@bibamedical.com

Thought leadership Specifications Contact

Visit our website or follow
us on our social channels:

www.cardiovascularnews.com

Cardiovascular News / Media pack 2025

in
o CardiovascularNews
) l
Will Date BT et
Senlor Edltor Egrdlovascu}aEI\{eWS CABG shows benefit over PCliin:

patients with diabetes and
multivessel disease in Swedish

will@bibamedical.com

Urmila Kerslake
Content Director
urmila@bibamedical.com

g Ter

The waiting is over:

study
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